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the Author Accepted Manuscript (AAM). This enables all of our authors to make their article open access via a ‘green’
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This study aimed to investigate the effect of religiosity, government support, consumer demand, the expectation for
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also conducted some modifications on the hypotheses structured to obtain the best model.
This study found that religiosity, government support, and expectation for higher revenue have positive and significant
effects on SME's intentions to adopt halal practices; conversely, consumer demand and competition intensity do not
have significant effects.
This study has limitations in the number of respondents, low response rates, and geographical factors that only
involved one province; thus, the generalization must be considered carefully. This study also did not limit the
respondents within a specific product category, which may result in different consumer characteristics. Further
researches can develop a survey that covers a broader geographical area and involve more respondents so that the
results obtained can represent the factors that encourage SMEs to adopt halal practices more thoroughly.
The findings provided input for the Indonesian Government on the policy- formulation at the early stage of halal
obligation for food, drinks, medicines, and cosmetics products. The findings should contribute to the government's
efforts to increase the number of halal practices adopters.
While in Indonesia, many studies have been conducted on consumers as subjects concerning halal awareness and
revealed a positive effect on the intention to consume the products, still, to the best of the authors' knowledge, there
are no studies targeting producers, especially SMEs, as the research subjects. This study had fulfilled some gap on
contributing factors that encourage the adoption of halal practices by SMEs. Therefore, this study provided insights
into how to bridge the producers' and consumers' interests regarding halal fulfillment. The findings also provided input
on the policy- formulation at the early stage of halal policy implementation.

Please note that the full text of the AAM must only appear in the IR once the final version of the article has been
published in the journal.

If you have any questions about Emerald’s repository policy, please contact permissions@emeraldinsight.com

Thank you for choosing to publish with Emerald.

Kind Regards,
Laura Wilson
Head of Rights, Emerald Publishing

PDF_Proof.PDF
730K

mailto:permissions@emeraldinsight.com
https://mail.google.com/mail/u/5/?ui=2&ik=7d8ba501bb&view=att&th=1764ac049304789c&attid=0.1&disp=attd&safe=1&zw


Dear Mr. Fachrurazi,

Your work has now been published as EarlyCite to ensure there is no delay in your research
being read and driving change. It's the final version of your work and can be cited,
downloaded and shared. It does not yet have an issue number or page number, but you will
be contacted again when this has been finalised.

40 free articles to download

To thank you for publishing 'Factors affecting intention to adopt halal practices: case study of
Indonesian small and medium enterprises' in Journal of Islamic Marketing, we have given you
access to our extensive collection of peer-reviewed journals (excluding Backfiles) where you’ll
be able to download up to 40 articles for your own personal use, within 3 months of receiving
this email.

Download your articles now

For a detailed step-by-step guide on how to use your tokens please visit this website. 

If you have any questions regarding your access, please contact support@emerald.com.

Need help with your article?
If you have a query that relates to one of the below, please contact your Supplier Project
Manager (SPM). Their details can be found here.

Post-publication corrections 
I have found an error in my paper 
When will I be given an issue number or a page number? 
My affiliation has changed 
The publication year on my published article is wrong 

Ferry Fachrurazi <ferry.7co@gmail.com>

Congratulations Mr. Fachrurazi, your article has been published!
1 pesan

Emerald <replies@emerald.com> 3 Februari 2021 pukul 17.02
Balas Ke: Emerald Publishing Limited <reply-fe8d1271716c047a7d-409_HTML-555357603-7218561-
24@email.emeraldinsight.com>
Kepada: ferry.7co@gmail.com

View this message online | Forward to a friend

http://click.email.emeraldinsight.com/?qs=430c78aaf93cd64285e4467c7c9dea4d5f43965be01b6583597836a56ec7a357fa065baab1d4707607f06c4445adbe15c6351e600f75255c
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd64253b30e0af0044e902ebf257d509ba215ec7a52f24f366bf1a041445d696705d180475e2e63de858fd6addce467686145
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd642812e9cbdae8b852a96059493db6892c147b67a8150f8aef0b0bafaceded57c20b7dcdd5750e7f7a1cfc598d7def378ec
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd6422d8bfb444bbb02da5088f788c5c6796a8a28689e3c3a7033515b4ca6d05971aa74712ff996c13beaa0f054d64a6b72e9
mailto:support@emerald.com?subject=
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd642d29037904aff0ba0542c6ae9957ab54369a6f7d66c1a2a9289f51961979bb5451f01bfd1af628430cbacc3affb697e55
http://view.email.emeraldinsight.com/?qs=f381c48a52227ef805e6ba0e5ff2dfe212f3825ce2cfbc0d351a4de312deafe59bfe4f3af5c10054467ed60d6f4347eb2d7ef8a54d8d7e8c38c510918487b9c0ce2c747ad280b12284896cc9bf478303
http://view.email.emeraldinsight.com/ftaf.aspx?qs=f381c48a52227ef805e6ba0e5ff2dfe212f3825ce2cfbc0d351a4de312deafe5e03fa93e7c6df513591c84483a916b19


For all other queries relating to your article please contact editorialcm@emerald.com.
 

You can also find lots of information including copyright information and contacts on our author
pages.
 
Kind regards

The Emerald Team
emerald.com/insight

You are receiving this email because you have recently published an article with Emerald.
These emails are designed to help you with your publishing journey by providing useful
resources to help you make the most of your research. If you do not wish to receive these
emails in future, please unsubscribe. Look out for the next email in this series on how to
share your work.
 

Data protection:
This email was sent to ferry.7co@gmail.com.

For information about how we use your personal data, and your rights in relation to this, see our Privacy Notice. This email is
confidential between us and the intended recipient. Any recipient who receives this email in error should immediately report the
error to us and permanently delete this email from all storage devices.

Contact us:
If you have any questions or comments regarding this email, please contact: replies@emeraldinsight.com.

© Emerald Publishing Limited  |  Copyright info 
Registered Office: Howard House, Wagon Lane, Bingley, West Yorks.,
BD16 1WA, United Kingdom
Registered in England No. 3080506, VAT No. GB 665 3593 06

mailto:editorialcm@emerald.com?subject=
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd6429ec36cd3186443758462a650e9ac4cee541ac018e71b68862258845183cc97cf4cd52498ec425524e6f5d5fe42e7b0b4
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd6423c142a86b1fd6301ba5125fb84aba9e1cd6400b926da4f2ec915ca8e4a719972c4651445287174b6b7aed6d871204048
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd6422ac7bdccbfb36d931c4fdd8ff01a492605c225b4931e02d11a13bf470d49023cb4efbfed0e1a9136a49055bfa84f1826
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd642f1b9f0790e6021f00ae9f189c7ef267524029a8f251e6c0b7e348050d50c612b3944b9935b6bab5a0e48fd752646b80c
mailto:ferry.7co@gmail.com
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd642365cf690132f54b6e3d793ae75260133a92566ee7dd204d6f7593a098964fb123b3df1dbd9fc4d6d08507b85c55dcfea
mailto:replies@emeraldinsight.com
http://click.email.emeraldinsight.com/?qs=430c78aaf93cd642b6d73f86c9873175668b8c3ceaf889234814822d7728dc3c0e6cabee65bd77f4f6428f8f29ed45f1de27e48a006ef154


Dear Mr. Fachrurazi,

We recently sent you an access token as a thank you for publishing 'Factors affecting
intention to adopt halal practices: case study of Indonesian small and medium enterprises'
with us. We’re getting in touch to remind you that you have three months, from the date of
publication of your article, to use your token to download 40 articles from Emerald Insight.

Content around your research area

Here is some research in your subject area that we thought may interest you.
 
Instafamous and social media influencer marketing
S. Venus Jin, Aziz Muqaddam, Ehri Ryu 

Sample size for qualitative research
Clive Roland Boddy 

What is sustainable fashion?
Claudia E. Henninger, Panayiota J. Alevizou, Caroline J. Oates 

Exploring the integration of social media within integrated marketing communication frameworks:
Perspectives of services marketers
Michael John Valos , Fatemeh Haji Habibi , Riza Casidy , Carl Barrie Driesener , Vanya Louise
Maplestone 
 
The depiction of marketing and marketers in the news media
Robert Cluley 

Topical research

We’ve also highlighted a selection of highly topical research published in 2020 which we hope
you’ll find both relevant and informative. 

Impact of social media on small businesses
Nory Jones , Richard Borgman , Ebru Ulusoy 

What is social inequality?
Robert M. Blackburn 

The role of artificial intelligence in robotics
Robert Bogue 

Are we having fun yet? A consideration of workplace fun and engagement
Sharon C. Bolton, Maeve Houlihan 

Ferry Fachrurazi <ferry.7co@gmail.com>

We've selected some research for you
1 pesan

Emerald <replies@emerald.com> 3 Maret 2021 pukul 17.03
Balas Ke: Emerald Publishing Limited <reply-fe861272706c07747d-409_HTML-555357603-7218561-
3@email.emeraldinsight.com>
Kepada: ferry.7co@gmail.com

View this message online | Forward to a friend

http://click.email.emeraldinsight.com/?qs=24eeeca5fcc21f1400788412697fee01e807ecc4d76028e177d22675cf8627eaf5d3b963bc8036e830efae3bd8ee46805fa307183673df9e
http://click.email.emeraldinsight.com/?qs=24eeeca5fcc21f14da17fa78a0db0f1081ddbba9f3a883fc51482fe74419042e348d8575e6a5b68f2c93f4e9141b7d0fb9adb85a0f7ad6ea4606f725502bab4f
http://click.email.emeraldinsight.com/?qs=8a0a7597ed9a0a2413339a46fb729993a06625ba5d91cc49907af08e5b1c79b4ebc145341083e20579029452d40a2e69e1ef26b361deeeef
http://click.email.emeraldinsight.com/?qs=8a0a7597ed9a0a24673d8ef60cf550b902cac177582281b7de058b3cf7d0d609eaa2dc46ade284c6aac6cb9c7db60bf5872d47b65a4d84a7
http://click.email.emeraldinsight.com/?qs=e495eee510d419e2622ff05da6fbb28eb692fabc6a65f56d79745aa7f8ff476134496c121e8ecddab2bf07cbfa4b6a2f41b30f988e6aad49
http://click.email.emeraldinsight.com/?qs=e495eee510d419e250adcf583cf62d5ac1c2741ee8b4cfa65a8e29312f9df17391eeb40f295b9b97f28ad360a7563ad67c97fa519993341b
http://click.email.emeraldinsight.com/?qs=e495eee510d419e27520a67f24874c82fa111511a6d2bb462511b35da07f3f246502ef3644af448ffdf040561b8eebb31a23b1ffcf853ec3
http://click.email.emeraldinsight.com/?qs=24eeeca5fcc21f140b23d2dc0873e1dcacbc1cec9199348a65bad0bb5352d9f723bd5c5e5b1663d95de1c39106d1b8c74130a992a7af8b73
http://click.email.emeraldinsight.com/?qs=24eeeca5fcc21f14b622d779a48384369fff79b788a37d985e7802ad45e490bdc060994e1ff2f2a5168cbe5ca9d52c457edffb580ee78ebc
http://click.email.emeraldinsight.com/?qs=24eeeca5fcc21f14a869ec1f231f7dd010d3623c76e6bfaa747ac9401160a9715e70244908d539f61fb863b7efb042cacdcb4baf523b4d5c
http://click.email.emeraldinsight.com/?qs=24eeeca5fcc21f14824b9de3672b85fad096db699a824bee62e8cd40dcd5f34b476582210daba0e526ae19cdeabf78fb8d8dc603bb7eff8f859f71d60eab6fab
http://view.email.emeraldinsight.com/?qs=c65970a70c7610a1d10d53ec96c7c9cd282a321fc30565fcf00048a204b3940832e8d2ec0750920578806cffb7fe425cafdd177b0203fc4e06949ebf611bd184344d37c34dfcbb4221d5ca3e24dd4498
http://view.email.emeraldinsight.com/ftaf.aspx?qs=c65970a70c7610a1d10d53ec96c7c9cd282a321fc30565fcf00048a204b3940897f1c513932a06a598c294d2e9561907


Modern slavery challenges to supply chain management
Stefan Gold , Alexander Trautrims , Zoe Trodd 
 
Don't forget to tell us how we're doing 

We recently sent you an invite to complete a survey to tell us how we’re doing. Thank you if
you’ve already completed this, if not, you can do so here. 

Thank you again for publishing your work with us and we hope you enjoy your reading.
 
Kind regards

The Emerald Team
emerald.com/insight

You are receiving this email because you have recently published an article with Emerald.
These emails are designed to help you with your publishing journey by providing useful
resources to help you make the most of your research. If you do not wish to receive these
emails in future, please unsubscribe. Look out for the next email in this series on building
impact into your research.
 

Data protection:
This email was sent to ferry.7co@gmail.com.

For information about how we use your personal data, and your rights in relation to this, see our Privacy Notice. This email is
confidential between us and the intended recipient. Any recipient who receives this email in error should immediately report the
error to us and permanently delete this email from all storage devices.

Contact us:
If you have any questions or comments regarding this email, please contact: replies@emeraldinsight.com.

© Emerald Publishing Limited  |  Copyright info 
Registered Office: Howard House, Wagon Lane, Bingley, West Yorks.,
BD16 1WA, United Kingdom
Registered in England No. 3080506, VAT No. GB 665 3593 06

http://click.email.emeraldinsight.com/?qs=24eeeca5fcc21f140539f74986fd3ae2c06c523f0f536228d480ec3a24d0572aff5981b31f5ac3397d833b8a53a039cbd26e9d029c459e73
http://click.email.emeraldinsight.com/?qs=8a0a7597ed9a0a24175075b7953488268ac7b2b01fe0dd51ded33eac4761d2c29e2725a32c2c0447373a77e1e522a357bb72d21e1b06fe5d8dbe64d5a938055e
http://click.email.emeraldinsight.com/?qs=8a0a7597ed9a0a246e34b4bd0a8789f59fc09ecfe3436abec4ee4d3ee7273b04593d537c80bb4e95deb463ca8ffd68de36faf42e268ec8184b96bb847bcc78d0
http://click.email.emeraldinsight.com/?qs=8a0a7597ed9a0a24c444dc47b3ee0d12cf26e82ba1a5cd7358c5710511e41c5642bbf3f6a7f5491996e0491bd9a8ba5cd11f680a425def35
mailto:ferry.7co@gmail.com
http://click.email.emeraldinsight.com/?qs=8a0a7597ed9a0a24fcf7a507fdf608132d4ab39ea21c10bc280ca0f471342fae3175dc1dab632a1473fb804fe38b28d505c05b80fc07c94a
mailto:replies@emeraldinsight.com
http://click.email.emeraldinsight.com/?qs=8a0a7597ed9a0a245b7ad89aa14e99b279f14c44befb0278ab309651f573a9c0b27ee4e93501231a6bfa3b81db2e2f5d2060df1399873285


View this message online  |  Forward to a friend

** Please note that this email has been sent from a mailbox which is not monitored. If you have a
query in relation to your role as an author, please refer to the FAQs within this message. **

Dear Mr. Fachrurazi,

We’re pleased to let you know that your paper 'Factors affecting intention to adopt halal
practices: case study of Indonesian small and medium enterprises' has now been assigned a
volume and page numbers. 

You can find lots of information including copyright information and contacts on our author
pages.

If you have any questions regarding your access, please contact support@emerald.com.

Kind regards

The Emerald Team
 

Want to keep up-to-date with the latest research in your field? You can review
your email preferences here.
 

You are receiving this service communication as it contains important information relevant to your role as a valued
Emerald customer or contributor. Please note that this is not a marketing email.

Your privacy:
We are contacting you at the following address - ferry.7co@gmail.com. Emerald is committed to protecting your personal
information and we will only process your data in line with our privacy notice, available here, which explains how we use
and share your personal information and your rights in relation to this.

If you are no longer the correct person to receive this information or your contact details have changed, please email
replies@emerald.com.

Company information: 
Emerald Publishing Limited is a company registered in England with number 3080506, VAT No. GB 665 3593 06 and
registered office at Howard House, Wagon Lane, Bingley, West Yorkshire, BD16 1WA, United Kingdom. 

©  Emerald Publishing Limited

Ferry Fachrurazi <ferry.7co@gmail.com>

Your paper has been assigned to an issue
1 pesan

noreplies@emerald.com <noreplies@emerald.com> 29 April 2022 pukul 19.03
Balas Ke: "noreplies@emerald.com" <reply-fe9313707063017f77-409_HTML-555357603-7214338-
154@email.emeraldinsight.com>
Kepada: ferry.7co@gmail.com

http://view.email.emeraldinsight.com/?qs=96b660737579b6c287be9aeb5f4e207249d257ef455d8d96aa19459efb7c0a9f0275e3ad5af0bcb8951299edd8b5ccfb7d87eede40556d646b9d5abeefaded5c6b282d820df7f10ded6e0a07eab23aa2
http://view.email.emeraldinsight.com/ftaf.aspx?qs=96b660737579b6c287be9aeb5f4e207249d257ef455d8d96aa19459efb7c0a9f89f2cc1b439b47a6587cc80188ea3414
http://click.email.emeraldinsight.com/?qs=11b5872187ce7c3b69b7750d438ce4be65825b0b6e7721610f2f0d307b883f5e6e22a4a9bd13168d41c75f05a1ca422dc87376286aa2d526
http://click.email.emeraldinsight.com/?qs=a4047ed814631431a511694cda52f80fbf9d6a732cca208aa2cddaa8fb12548556f2adda153ceef7ea06f7267790558d7e33aa6991ec791a
http://click.email.emeraldinsight.com/?qs=569d7d8fb4ea652a428b44667b387c940cc55652c596f1b449cc3eebac6c40763ccf091a0f49dfb207ae6b00f7d3ecd40ff0ab0ee150cd91
http://click.email.emeraldinsight.com/?qs=0ffa2469d6d85121c17e82132817679ce60ef633f5d3cad6d648cec8d910d5588f7ee0a0c56b74afa3c9585d10d985beee2b6cdf97a29f60
mailto:support@emerald.com?subject=
http://click.email.emeraldinsight.com/?qs=6168d9bb53c6914b3c4a548e492d0a7141b116752ea9cddcc951d8377a4bd9ef3c544bdf57fbdd43696203c605ce708c21a1c3a15241f772
mailto:ferry.7co@gmail.com
http://click.email.emeraldinsight.com/?qs=d3718cdde52c2edefa8f196aabf0f23dee600209a0615bb67f882e5705c92dd233ab9d97c06fb92b817b21ac4f526c7157f439028e7c875a
mailto:replies@emerald.com?subject=%0A

