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mohammad.mulyadi@dpr.go.id, lukman.nulhakim@dpr.go.id, hariyadi@dpr.go.id

08-Sep-2021

Dear Author(s),

It is a pleasure to inform you that your manuscript titled Building halal industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image (JIMA-09-2021-0289) has passed initial screening and is now
awaiting reviewer selection.

The manuscript was submitted by Mr. Sahat Silalahi with you listed as a co-author.  As you are listed as a co-author
please log in to https://mc.manuscriptcentral.com/jima and check that your account details are complete and correct,
these details will be used should the paper be accepted for publication.

Your paper is assigned to Prof. Faridah Haji Hassan, faridah_hh@yahoo.com, faridah_hh@yahoo.com.  If you need
any further information, please contact them direcltly.

Yours sincerely,
Jonathan Wilson
Editorial Assistant, Journal of Islamic Marketing
jw@islamicmarketing.co.uk
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mohammad.mulyadi@dpr.go.id, lukman.nulhakim@dpr.go.id, hariyadi@dpr.go.id

27-Oct-2021

Dear Author(s),

It is a pleasure to inform you that all required reviews have been received for your manuscript entitled "Building halal
industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image" and that your paper is now awaiting an Editor Decision.

Yours sincerely,
Jonathan Wilson
Editorial Assistant, Journal of Islamic Marketing
jw@islamicmarketing.co.uk
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Balas Ke: jw@islamicmarketing.co.uk
Kepada: ferry.7co@gmail.com

08-Dec-2021

Dear Mr. Fachrurazi:

Your revised manuscript entitled "Building halal industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image" has been successfully submitted online and is presently being
given full consideration for publication in the Journal of Islamic Marketing.

Your manuscript ID is JIMA-09-2021-0289.R1.

Please mention the above manuscript ID in all future correspondence or when calling the office for questions. If there
are any changes in your street address or e-mail address, please log in to Manuscript Central at
https://mc.manuscriptcentral.com/jima and edit your user information as appropriate.

You can also view the status of your manuscript at any time by checking your Author Centre after logging in to
https://mc.manuscriptcentral.com/jima

Please note that Emerald requires you to clear permission to re-use any material not created by you.  If there are
permissions outstanding, please upload these when you submit your revision or send directly to Emerald if your paper
is accepted immediately.  Emerald is unable to publish your paper with permissions outstanding.

Open Access?

All of our subscription journals give you the option of publishing your article open access, following payment of an
article processing charge (APC). To find the APC for your journal, please refer to the  APC price list: http://www.
emeraldgrouppublishing.com/openaccess/apc_price_list.pdf

Emerald has established partnerships with national consortium bodies to offer a number of APC vouchers for eligible
regions and institutions. To check your eligibility please refer to the open access partnerships page: http://www.
emeraldgrouppublishing.com/openaccess/oapartnerships.htm

If you would like to publish your article open access please contact  openaccess@emeraldgroup.com

Thank you for submitting your manuscript to the Journal of Islamic Marketing.

Sincerely,
Jonathan Wilson
Journal of Islamic Marketing

https://orcid.org/0000-0003-4661-5839

https://mc.manuscriptcentral.com/jima
https://mc.manuscriptcentral.com/jima
http://www.emeraldgrouppublishing.com/openaccess/apc_price_list.pdf
http://www.emeraldgrouppublishing.com/openaccess/oapartnerships.htm
mailto:openaccess@emeraldgroup.com
https://orcid.org/0000-0003-4661-5839


12/05/23, 14.36 Gmail - Journal of Islamic Marketing - Author update

https://mail.google.com/mail/u/0/?ik=7d8ba501bb&view=pt&search=all&permmsgid=msg-f:1718902851900965082&simpl=msg-f:1718902851900… 1/1

Ferry Fachrurazi <ferry.7co@gmail.com>

Journal of Islamic Marketing - Author update
Journal of Islamic Marketing <onbehalfof@manuscriptcentral.com> 12 Desember 2021 pukul 08.45
Balas Ke: jw@islamicmarketing.co.uk
Kepada: ferry.7co@gmail.com, sahat.silalahi@dpr.go.id, sahatsilalahi81@gmail.com, achmad.fahham@gmail.com,
mohammad.mulyadi@dpr.go.id, lukman.nulhakim@dpr.go.id, hariyadi@dpr.go.id

12-Dec-2021

Dear Author(s),

It is a pleasure to inform you that your manuscript titled Building halal industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image (JIMA-09-2021-0289.R1) has passed initial screening and is now
awaiting reviewer invitation.

The manuscript was submitted by Mr. Fachrurazi Fachrurazi with you listed as a co-author.

As you are listed as a co-author, if you have not already done so please log in to https://mc.manuscriptcentral.
com/jima and check that your account details are complete and correct, these details will be used should the paper
be accepted for publication.

Yours sincerely,
Prof. Jonathan Wilson
Editor, Journal of Islamic Marketing
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31-Mar-2022

Dear Author(s),

It is a pleasure to inform you that all required reviews have been received for your manuscript entitled "Building halal
industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image" and that your paper is now awaiting an Editor Decision.

Yours sincerely,
Jonathan Wilson
Editorial Assistant, Journal of Islamic Marketing
jw@islamicmarketing.co.uk
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Dear Mr. Fachrurazi:

Manuscript ID JIMA-09-2021-0289.R1 entitled "Building halal industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image" which you submitted to the Journal of Islamic Marketing, has
been reviewed.  The comments of the reviewer(s) are included at the bottom of this letter.

The reviewer(s) have recommended publication, but also suggest some minor revisions to your manuscript. 
Therefore, I invite you to respond to the reviewer(s)' comments and revise your manuscript.

To revise your manuscript, log into https://mc.manuscriptcentral.com/jima and enter your Author Centre, where you
will find your manuscript title listed under "Manuscripts with Decisions."  Under "Actions," click on "Create a
Revision."  Your manuscript number has been appended to denote a revision.

You will be unable to make your revisions on the originally submitted version of the manuscript.  Instead, revise your
manuscript using a word processing program and save it on your computer.  Please also highlight the changes to
your manuscript within the document by using the track changes mode in MS Word or by using bold or coloured text.

Once the revised manuscript is prepared, you can upload it and submit it through your Author Centre.

When submitting your revised manuscript, you will be able to respond to the comments made by the reviewer(s) in
the space provided.  You can use this space to document any changes you make to the original manuscript.  In order
to expedite the processing of the revised manuscript, please be as specific as possible in your response to the
reviewer(s).

IMPORTANT:  Your original files are available to you when you upload your revised manuscript.  Please delete any
redundant files before completing the submission.

Because we are trying to facilitate timely publication of manuscripts submitted to the Journal of Islamic Marketing,
your revised manuscript should be uploaded as soon as possible.  If it is not possible for you to submit your revision
in a reasonable amount of time, we may have to consider your paper as a new submission.

Once again, thank you for submitting your manuscript to the Journal of Islamic Marketing and I look forward to
receiving your revision.

Sincerely,
Prof. Jonathan Wilson
Editor, Journal of Islamic Marketing
jw@islamicmarketing.co.uk

To help support you on your publishing journey we have partnered with Editage, a leading global science
communication platform, to offer expert editorial support including language editing and translation.

If your article has been rejected or revisions have been requested, you may benefit from Editage’s services. For a full
list of services, visit: authorservices.emeraldpublishing.com/

Please note that there is no obligation to use Editage and using this service does not guarantee publication.

Reviewer(s)' Comments to Author:
Reviewer: 1

Recommendation: Minor Revision

Comments:
Dear authors,

Thank you for the opportunity to review this manuscript. It is clear to me that the authors have carried out an
enormous amount of work in a meticulous way in their efforts to develop the manuscript. The manuscript is generally

https://mc.manuscriptcentral.com/jima
mailto:jw@islamicmarketing.co.uk
http://authorservices.emeraldpublishing.com/


12/05/23, 14.38 Gmail - Journal of Islamic Marketing - Decision on Manuscript ID JIMA-09-2021-0289.R1

https://mail.google.com/mail/u/0/?ik=7d8ba501bb&view=pt&search=all&permmsgid=msg-f:1729050721727079743&simpl=msg-f:1729050721727… 2/3

well structured. These are the key strengths. I present my critique below in two categories, major and minor concerns.

Abstract:
Social implications and originality need to be revised, being the first doesn’t mean originality. Please read on what
should be done here.
Introduction
- The main issue which is problematic in the current manuscript is the rationale of the research questions.
Unfortunately, I cannot see a clear identification of theoretical and/or empirical complications and an argument why it
might be a cause of concern for research and practice. In my view, this is a critical ingredient for any academic
submission, including. Presently, the manuscript comes across as it's doing research for the sake of doing a research.
However, this is insufficient. What triggered the study; why is it important; why now? Importantly, I have difficulty to
see clear persuasive answers to the important 'so what' and 'who cares' questions that are meant to motivate
academic research. The arguments concerning this topic need to be developed further as a means of motivating the
study.
- To help build the background and motivation of this study, the referee recommends authors to consider the above
questions when reviewing relevant literature (prior to introducing the methodology). Without a thorough introduction
and review at the start of the paper, the referee struggles to understand how this study differs from prior related
research and makes an additional contribution to the literature.
- Related to the point noted above, another problem concerns that key constructs in the research questions,
questions can be merged. Authors also need to clearly define these constructs and why it is important as research
questions?  but also provide their rationale and discuss research where they have been used prior to this study
including their strengths and weaknesses in the context of the study objective.
- the part of the research organization is missing.
Literature Review:
- This study has not provided a sufficient review of relevant prior research that this paper builds on. The literature
review section is somehow missing.. please see these close articles:

- I also couldn't find any substantive or fair critiques to previous literature in any part, which is not what should be
done (e.g., by looking at contribution relative to aims; and commonalities and differences between the papers and
your study).
Methodology:
- you should discuss the methodology you used, why used it? why not other methods.. before talking about the tools
or the data.
-obviously, you should talk about the data first.
Analysis:
- Extra analysis is needed.
- the sample can't be generalized and should be discussed in the limitations.

Conclusion:
- it seems like reprouction of the abstract. Should be revised.

Minor concerns
- Whilst the study is generally well written, it needs to be reviewed by a professional copy editor to enhance the style
of academic writing.
- Authors should shorten some parts which have redundancy, definitely, the paper can be introduced in less pages.

In conclusion, this paper has the potential to make a contribution to broader Islamic marketing research. There,
however, many 'holes' in the present version of the manuscript that need to be addressed. Based on the review
carried out, I'm sure that the material that I think they have access to should provide a solid basis to draw the
additional insight that the points noted above require. Whilst critical, the comments are meant to be construct and
help the authors deliver the full potential of their work. I wish the authors the best of luck in their endeavours.

Additional Questions:
1. Originality:  Does the paper contain new and significant information adequate to justify publication?: yes

2. Relationship to Literature:  Does the paper demonstrate an adequate understanding of the relevant literature in the
field and cite an appropriate range of literature sources?  Is any significant work ignored?: LR is missing; needs to be
improved

3. Methodology:  Is the paper's argument built on an appropriate base of theory, concepts, or other ideas?  Has the
research or equivalent intellectual work on which the paper is based been well designed?  Are the methods employed
appropriate?: needs to be improved

4. Results:  Are results presented clearly and analysed appropriately?  Do the conclusions adequately tie together the
other elements of the paper?: the analysis should be improved.

5. Implications for research, practice and/or society:  Does the paper identify clearly any implications for research,
practice and/or society?  Does the paper bridge the gap between theory and practice? How can the research be used
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in practice (economic and commercial impact), in teaching, to influence public policy, in research (contributing to the
body of knowledge)?  What is the impact upon society (influencing public attitudes, affecting quality of life)?  Are these
implications consistent with the findings and conclusions of the paper?: good

6. Quality of Communication:  Does the paper clearly express its case, measured against the technical language of
the field and the expected knowledge of the journal's readership?  Has attention been paid to the clarity of expression
and readability, such as sentence structure, jargon use, acronyms, etc.: good

Reviewer: 2

Recommendation: Accept

Comments:
Thank you for improving the manuscript. The topic is interesting and hopefully will contribute greatly to marketers and
academia like.

Additional Questions:
1. Originality:  Does the paper contain new and significant information adequate to justify publication?: Yes

2. Relationship to Literature:  Does the paper demonstrate an adequate understanding of the relevant literature in the
field and cite an appropriate range of literature sources?  Is any significant work ignored?: Adequate discussion
related to relevant literature was done.

3. Methodology:  Is the paper's argument built on an appropriate base of theory, concepts, or other ideas?  Has the
research or equivalent intellectual work on which the paper is based been well designed?  Are the methods employed
appropriate?: Appropriate methods were employed.

4. Results:  Are results presented clearly and analysed appropriately?  Do the conclusions adequately tie together the
other elements of the paper?: Results were clearly presented. Conclusions were conclusive enough to tie what the
paper intent to discuss.

5. Implications for research, practice and/or society:  Does the paper identify clearly any implications for research,
practice and/or society?  Does the paper bridge the gap between theory and practice? How can the research be used
in practice (economic and commercial impact), in teaching, to influence public policy, in research (contributing to the
body of knowledge)?  What is the impact upon society (influencing public attitudes, affecting quality of life)?  Are these
implications consistent with the findings and conclusions of the paper?: This was a good research with impacts
expected on the marketing of halal products among marketers. It also added to the body of knowledge for the
subjects discussed.

6. Quality of Communication:  Does the paper clearly express its case, measured against the technical language of
the field and the expected knowledge of the journal's readership?  Has attention been paid to the clarity of expression
and readability, such as sentence structure, jargon use, acronyms, etc.: Good flow of discussion and readability.
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Journal of Islamic Marketing <onbehalfof@manuscriptcentral.com> 19 April 2022 pukul 12.56
Balas Ke: jw@islamicmarketing.co.uk
Kepada: ferry.7co@gmail.com

19-Apr-2022

Dear Mr. Fachrurazi Fachrurazi

Recently, you received a decision on Manuscript ID JIMA-09-2021-0289.R1, entitled "Building halal industry in
Indonesia: the role of electronic
word of mouth to strengthen the halal brand image."  The manuscript and decision letter are located in your Author
Centre at https://mc.manuscriptcentral.com/jima.

This e-mail is simply a reminder that your revision is due in two weeks.  If it is not possible for you to submit your
revision within two weeks, we will consider your paper as a new submission.

Sincerely,
Prof. Jonathan Wilson
Editor, Journal of Islamic Marketing
jw@islamicmarketing.co.uk

https://mc.manuscriptcentral.com/jima
mailto:jw@islamicmarketing.co.uk
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Journal of Islamic Marketing <onbehalfof@manuscriptcentral.com> 26 April 2022 pukul 22.38
Balas Ke: jw@islamicmarketing.co.uk
Kepada: ferry.7co@gmail.com

26-Apr-2022

Dear Mr. Fachrurazi:

Your revised manuscript entitled "Building halal industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image" has been successfully submitted online and is presently being
given full consideration for publication in the Journal of Islamic Marketing.

Your manuscript ID is JIMA-09-2021-0289.R2.

Please mention the above manuscript ID in all future correspondence or when calling the office for questions. If there
are any changes in your street address or e-mail address, please log in to Manuscript Central at
https://mc.manuscriptcentral.com/jima and edit your user information as appropriate.

You can also view the status of your manuscript at any time by checking your Author Centre after logging in to
https://mc.manuscriptcentral.com/jima

Please note that Emerald requires you to clear permission to re-use any material not created by you.  If there are
permissions outstanding, please upload these when you submit your revision or send directly to Emerald if your paper
is accepted immediately.  Emerald is unable to publish your paper with permissions outstanding.

Open Access?

All of our subscription journals give you the option of publishing your article open access, following payment of an
article processing charge (APC). To find the APC for your journal, please refer to the  APC price list: http://www.
emeraldgrouppublishing.com/openaccess/apc_price_list.pdf

Emerald has established partnerships with national consortium bodies to offer a number of APC vouchers for eligible
regions and institutions. To check your eligibility please refer to the open access partnerships page: http://www.
emeraldgrouppublishing.com/openaccess/oapartnerships.htm

If you would like to publish your article open access please contact  openaccess@emeraldgroup.com

Thank you for submitting your manuscript to the Journal of Islamic Marketing.

Sincerely,
Jonathan Wilson
Journal of Islamic Marketing

https://orcid.org/0000-0003-4661-5839

https://mc.manuscriptcentral.com/jima
https://mc.manuscriptcentral.com/jima
http://www.emeraldgrouppublishing.com/openaccess/apc_price_list.pdf
http://www.emeraldgrouppublishing.com/openaccess/oapartnerships.htm
mailto:openaccess@emeraldgroup.com
https://orcid.org/0000-0003-4661-5839
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Journal of Islamic Marketing <onbehalfof@manuscriptcentral.com> 15 Mei 2022 pukul 03.58
Balas Ke: jw@islamicmarketing.co.uk
Kepada: ferry.7co@gmail.com, sahat.silalahi@dpr.go.id, sahatsilalahi81@gmail.com, hariyadi@dpr.go.id,
achmad.fahham@gmail.com

14-May-2022

Dear Author(s),

It is a pleasure to inform you that your manuscript titled Building halal industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image (JIMA-09-2021-0289.R2) has passed initial screening and is now
awaiting reviewer invitation.

The manuscript was submitted by Mr. Fachrurazi Fachrurazi with you listed as a co-author.

As you are listed as a co-author, if you have not already done so please log in to https://mc.manuscriptcentral.
com/jima and check that your account details are complete and correct, these details will be used should the paper
be accepted for publication.

Yours sincerely,
Prof. Jonathan Wilson
Editor, Journal of Islamic Marketing

https://mc.manuscriptcentral.com/jima
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Balas Ke: jw@islamicmarketing.co.uk
Kepada: ferry.7co@gmail.com, sahat.silalahi@dpr.go.id, sahatsilalahi81@gmail.com, hariyadi@dpr.go.id,
achmad.fahham@gmail.com

08-Jun-2022

Dear Author(s),

It is a pleasure to inform you that all required reviews have been received for your manuscript entitled "Building halal
industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image" and that your paper is now awaiting an Editor Decision.

Yours sincerely,
Jonathan Wilson
Editorial Assistant, Journal of Islamic Marketing
jw@islamicmarketing.co.uk
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achmad.fahham@gmail.com

Dear Fachrurazi, Fachrurazi; Silalahi, Sahat; Hariyadi, Hariyadi; Fahham , Achmad

It is a pleasure to accept your manuscript JIMA-09-2021-0289.R2, entitled "Building halal industry in Indonesia: the
role of electronic
word of mouth to strengthen the halal brand image" in its current form for publication in Journal of Islamic Marketing. 
 Please note, no further changes can be made to your manuscript.

Please go to your Author Centre at https://mc.manuscriptcentral.com/jima (Manuscripts with Decisions for the
submitting author or Manuscripts I have co-authored for all listed co-authors) to complete the Copyright Transfer
Agreement form (CTA).  We cannot publish your paper without this.

All authors are requested to complete the form and to input their full contact details. If any of the contact information is
incorrect you can update it by clicking on your name at the top right of the screen. Please note that this must be done
prior to you submitting your CTA.

If you have an ORCID please check your account details to ensure that your ORCID is validated.

By publishing in this journal your work will benefit from Emerald EarlyCite. As soon as your CTA is completed your
manuscript will pass to Emerald’s Content Management department and be processed for EarlyCite publication.
EarlyCite is the author proofed, typeset version of record, fully citable by DOI. The EarlyCite article sits outside of a
journal issue and is paginated in isolation. The EarlyCite article will be collated into a journal issue according to the
journals’ publication schedule.

FOR OPEN ACCESS AUTHORS: Please note if you have indicated that you would like to publish your article as
Open Access via Emerald’s Gold Open Access route, you are required to complete a Creative Commons Attribution
Licence - CCBY 4.0 (in place of the standard copyright assignment form referenced above). You will receive a follow
up email within the next 30 days with a link to the CCBY licence and information regarding payment of the Article
Processing Charge. If you have indicated that you might be eligible for a prepaid APC voucher, you will also be
informed at this point if a voucher is available to you (for more information on APC vouchers please see
http://www.emeraldpublishing.com/oapartnerships

Thank you for your contribution. On behalf of the Editors of Journal of Islamic Marketing, we look forward to your
continued contributions to the Journal.

Sincerely,
Prof. Jonathan Wilson
Editor, Journal of Islamic Marketing
jw@islamicmarketing.co.uk

Tell us how we're doing! We’d love to hear your feedback on the submission and review process to help us to
continue to support your needs on the publishing journey.

Simply click this link https://eu.surveymonkey.com/r/F8GZ2XW to complete a short survey and as a thank you for
taking part you have the option to be entered into a prize draw to win £100 in Amazon vouchers. To enter the prize
draw you will need to provide your email address.

https://mc.manuscriptcentral.com/jima
http://www.emeraldpublishing.com/oapartnerships
mailto:jw@islamicmarketing.co.uk
https://eu.surveymonkey.com/r/F8GZ2XW
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Journal of Islamic Marketing <onbehalfof@manuscriptcentral.com> 24 Juni 2022 pukul 17.14
Balas Ke: permissions@emeraldinsight.com
Kepada: ferry.7co@gmail.com

24-Jun-2022

Dear Fachrurazi, Fachrurazi; Silalahi, Sahat; Hariyadi, Hariyadi; Fahham , Achmad,

“Building halal industry in Indonesia: the role of electronic
word of mouth to strengthen the halal brand image”

Effective from September 2017, Emerald has removed the embargo period across all journals for the self-archiving of
the Author Accepted Manuscript (AAM). This enables all of our authors to make their article open access via a ‘green’
route. The full text of the article may therefore become visible within your personal website, institutional repository
(IR), subject repository, SCN signed up to the Voluntary STM Sharing Principles as soon as the final version has been
published in the journal. It may also be shared with interested individuals, for teaching and training purposes at your
own institution and for grant applications.

Please refer to the terms of your own institution to ensure full compliance.

The date your article was accepted for publication was: (24-Jun-2022)

If you are required to deposit your article in your institution’s repository, you will need to:
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